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I lead brand and experiential design for AWS re:Invent, re:Inforce, and the 

global AWS Summits program, supporting 55,000+ in-person and 750,000+ 

virtual attendees annually. I direct and mentor multidisciplinary teams and 

agency partners, owning the evolution of the AWS Summits brand system 

and its application across global programs. I partner closely with marketing, 

product, and executive stakeholders to align creative work with business 

strategy, while developing scalable workflows that increased team output 

by  more than 200%, reduced production timelines by 85%, and integrated 

AI-assisted processes to support speed and consistency at scale.

Brand and design leader with 12+ years of 

experience building and scaling cohesive 

brand systems across tech, consumer, and 

B2B organizations. Proven track record 

leading multidisciplinary teams, partnering 

cross-functionally with marketing and 

product, and translating strategy into 

visual frameworks that scale globally. 

Experienced balancing creative vision 

with operational rigor across campaigns, 

events, and integrated brand platforms.

Cornish College of the Arts

BFA, Visual Communications

Cum Laude

AI-Assisted Creative Workflows

Brand Systems

Campaign Design

Cross-Functional Collaboration

Design Operations

Industry-Standard Design Tools

Messaging & Positioning

Team Development

I led creative execution for the launch of Leafly’s parent brand and the 

creation of the Leafly Marketplace brand, owning visual identity across digital, 

illustration, and campaign work. I partnered with product and marketing to 

establish scalable brand systems and directed marketplace and lifecycle 

campaigns across email and social, aligning performance goals with cohesive 

brand expression.

Developed campaign and product creative for Destiny and other Bungie IP, 

supporting integrated launches across digital, experiential, and consumer 

touchpoints. Partnered with marketing, product, and narrative teams to 

translate in-game storytelling into cohesive real-world brand campaigns, 

strengthening cross-platform continuity and audience engagement.

Directed brand design across 30+ consumer products, retail environments, 

and digital channels. Led seasonal campaigns and product launches while 

authoring the company’s brand book and packaging guidelines, establishing 

systems that unified brand voice and improved creative consistency and 

production efficiency.

AWS, Events 

Portland, OR (Hybrid)

Leafly 

Seattle, WA

Bungie

Bellevue, WA (Remote)

Rudy’s Barbershop 

Seattle, WA

Design Director, Jan. 2019 – Aug. 2019

Sr. Designer, Jan. 2018 – Dec. 2018

Visual Designer,  Feb.  2017 – Dec. 2017

Sr. Visual Designer, Aug. 2019 – Mar. 2020

Sr. Visual Designer, Mar. 2020 – Jul. 2022

Creative Director,  Jul. 2024 – Present

Sr. Art Director,  Aug. 2022 – Jul. 2024

http://www.spencershores.com
https://www.linkedin.com/in/spencer-shores-2a432471/

